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FOREWORD 

The tourism sector is geared towards its recovery with significant and 
continued increase in the number of international tourist arrivals in the 
country in the last two years. The Government’s and private sector efforts 
are gradually bearing positive results as the international travelers 
confidence in the destination improves.  
 
In 2022, the country opened up all of its points of entry to international 
visitors. This move has allowed ease of access to the country that is 
resulting in an increased inbound foreign and tourist arrivals alike.  
 
I am delighted to note and report a record of 98.1% increase in 
international / inbound tourist arrivals from 232,756 (2021) to 461,027 in 
2022. This figure indicates a 28.9% recovery level towards the 2019 tourist 

arrival statistics. To note, UNWTO reports that the global international arrivals increased by 102% in 2022 over 
2021 but remained 37% below 2019 figures.   
 
Now that the recovery in sector is gaining momentum, the Ministry urges destination managers, tour operators 
and all relevant stakeholders to develop new products, routes, and added destinations to increase the value to 
the visitor, enhance guest experience, but equally make the “Destination Namibia” again appealing to repeat 

visitors.  

 
Top ten tourist markets in 2022 are South Africa, Angola, Germany, Zambia, Botswana, France, UK, United 
States, Italy, Switzerland.  Season of travel, 53.1% travelled between September to December, 36.1% 
between May to August and 10.8% travelled between January to April. 
 
Namibia’s tourism sector stands a chance to equally benefit from opportunities within the domestic and Africa 
regional tourism source markets. It is therefore imperative to increase marketing spending aimed to increase 
demand in the domestic and regional tourism markets to achieve a sustainable tourism recovery and growth in 
the near future. 
 
 

 
 
 

Hon. Pohamba P. Shifeta (MP),  
Minister of Environment, Forestry and Tourism 
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PREFACE 

This Annual Tourist Statistical Report 2022 contains international tourists 
arrival statistics into Namibia for the year 2022. The data was obtained 
from the arrival/departure forms completed by all travelers at points of 

entry in the country.  

 

These statistics are prepared for use by all our stakeholders and it is my 
hope that the information contained herein will be used to conduct proper 

planning for the growth and development of the tourism sector at large.  

 

International tourist arrivals in 2022 were 461,027, which presents a 
remarkable increase of 98.1% from 232,756 in 2021. This increase is a 
good indicator that the tourism industry is indeed on its way to recovery 

after an enormous decline experienced in the past two years due to COVID-19 outbreak. I encourage the 
tourism industry in the country to not only target international travelers, but also focus on growing the domestic 

and regional markets to reduce dependency on the international tourist source markets. 

 

The Ministry encourages users to visit the official ministerial website www.meft.gov.na to access similar 

reports from previous years as well as other equally important documents. 

 

 

 
Teofilus Nghitila 
 
EXECUTIVE DIRECTOR 

Photo Cred:  Roy van der Merwe 
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EXECUTIVE SUMMARY 

 

 

 

TOURIST ARRIVALS GROWTH RATE     POPULAR  TOURISTS ENTRY POINTS 

TOURISTS’ GENDER       POPULAR TOURISTS MODE OF TRAVEL 

TOP TEN TOURIST MARKETS                                  TOP TEN OVERSEAS TOURIST MARKETS 

SEASONALITY OF TRAVEL       TOURISTS’ AGE PROFILE 

AGE OF OVERSEAS TOURISTS         OVERSEAS  PURPOSE OF VISIT 

98.1%  ↑ from 2021 to 2022 

37.3%  ↑ from 2020 to 2021 

44.1% HKIA 

23.0% North Eastern border posts 

22.3% Southern border posts 

South Africa, Angola, Germany, Zambia, Botswana, 

France, UK, United States, Italy, Switzerland 

56.6%  40+ years 
43.4 % under 40 years 

 53.1% September to December 
 36.1% May to August 
 10.8% January to April 

 61.6% from Europe are 40+ years 
 63.2% from America are 40+ years 
 54.3% from Asia are 40+ years 

 48.6% Holiday 
 15.2% Business 
 31.4% Visiting friends/relatives 

59.2% Male 
40.8% Female 

13.6% Visiting friends/relatives 
75.3% Holiday 
7.5% Business 

16 nights in 2022 
24 nights in 2021 

 

53.5% Road 
46.5% Air 

Germany, France, UK, United States, Italy, 
Switzerland, Holland/Netherlands, Belgium, 
Spain, Austria 

TOURISTS’ PURPOSE OF VISIT      AVERAGE LENGTH OF STAY 

FOREIGN ARRIVALS 

539,601 

100% 

RETURNING RESIDENTS 

6,519 

1.2% 

OTHERS 

5,472 

1.0% 

TOURIST ARRIVALS 

461,027 

85.4% 

SAME-DAY VISITORS 

66,583 

12.3% 
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Objectives 
The Annual Tourist Arrival Statistical Report depicts the inflow of tourists in Namibia per annum. 
 
The main objective of this report is to provide up to date statistics to all tourism stakeholders. These statistics 
are relevant for planning, budgeting and evaluation of tourism programmes, investment decisions and projects 
as well as for general economic purposes. The key users of tourism statistics include the Government of the 
Republic of Namibia (GRN), the Namibia Tourism Board (NTB), Namibia Statistics Agency (NSA), Bank of 
Namibia (BoN), National Planning Commission (NPC), Federation of Namibia Tourism Associations 
(FENATA), research institutions, NGOs, donors, Universities and the general public. 
  
Report sections 
 
The first section of this report contains comprehensive statistics presented in graphic formats that include 
foreign arrivals profile; tourist arrivals profile; tourists arrivals by region, purpose of visit, intended length of 
stay, gender, age group, point of entry, mode of travel and seasonality of travel.  
  
The second part is an Annexure containing detailed statistical tables covering information on tourist profiles as 
specified in the first section. The percentage row distribution tables show row values in percent as distributed 
across the categories of the indicated variables in the columns. On the other hand, the percentage column 
distribution tables show column values in percent as distributed across the categories of the indicated 
variables in the rows. 
  
Key Concepts and Definitions 
 
Foreign Tourist  
A foreign/international tourist is defined as “any visitor travelling to a country other than that of his/ her 
residence but outside his/her usual environment for more than 1 night but less than 12 months and whose 
main purpose of visit is other than the exercise of an activity remunerated from within the place visited”. This 
is the United Nations World Tourism Organisation (UNWTO) definition used to identify who is a foreign tourist 
visiting Namibia. 
  
Country of Residence 
The country of residence is one of the key criteria for determining whether a person arriving in a country is a 
“visitor” or “other traveller”, and if a “visitor” whether he/she is a national or overseas resident. The underlying 
concept in the classification of international visitors by place of origin is the country of residence, not their 
nationality. Foreign nationals residing in a country are assimilated with “other resident” for the purpose of 
domestic and outbound tourism statistics. In this report, however, they fall under “Returning Residents” 
category of foreign arrivals. 
  
Purpose of Visit 
The main purpose of a tourism trip to a country (or place) is defined as “the purpose in the absence of which 
the trip would not have taken place”. It is determined by the main activities in which the visitors has been or 
will be involved during the trip at destination. The main purpose of visit for tourists are classified into four 
categories, which are: Visiting Friends/Relatives, Holiday, Business, and Other (those reason that did not fall 
under the other three categories). 
 
“Other purposes” category of Tourist Arrivals is made up of In-transit travellers, etc. 
“Scandinavia” is made up of Denmark, Norway, Finland and Sweden countries 
 
NB: The above definitions and classifications were applied in this study and, being internationally accepted, 
and allow for global comparison of the Namibian tourism statistics. 

INTRODUCTION 
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LIST OF ACRONYMS 

BoN………………………………………………………………….………………………………………….Bank of Namibia 

COVID-19…………………………………………..……………………………………………...Coronavirus Disease 2019  

FENATA ………………………………………………………………………Federation of Namibia Tourism Associations 

HKIA……………………………………………………………………………………….Hosea Kutako International Airport 

MEFT………………………………………………………………………Ministry of Environment, Forestry and Tourism      

MHAISS………………………………………………...……..Ministry of Home Affairs, Immigration, Safety and Security 

NGOs………………………………………...…………...………………………………..Non Governmental Organisations 

NPC………………………………………………………………………………………….National Planning Commission  

NSA………………………………………………………………………………………………….Namibia Statistics Agency    

NTB……………………………………………………...…………………………………………….Namibia Tourism Board 

O/M/As………………………………………………………………………………………Offices, Ministries and Agencies  

UK……………………………………………………………………………………………………………..United Kingdom  

UNECA ………………………………………………………………….United Nations Economic Commission for Africa 

UNWTO………………………………………………………………………United Nations World Tourism Organisation  

USA…………………………………………………………….…………………………………….United States of America  

Photo Cred:  Google Nam 



 

3 
Tourist  Statistical Report 2022| Ministry of Environment , Forestry and Tourism 

 

Entry and Exit Points 

All Arrival Forms collected 

Forms are collected from 32 points of 
entry, including: 18 land border posts, 
10 airports , 2 sea-ports and 2 
islands on a quarterly basis by MEFT 
Officials.  

Sorting 

Departure forms are set aside 

Arrival 

Forms 

Departure Forms 

Sorting 

Forms completed by Namibians are set aside 

Namibian 
Arrival 

Forms 

Sampling Coding 

Data 

Cleaning 

Data  

Verification 
Weighting 

& Analysis 

Draft  

Report 

Manually entered 

into CSPro and 

exported to 

SPSS for 

cleaning and 

verification 

A Systematic 

Sampling method was 

employed to select a 

sample of  29,949 

forms from a total of 

539 601 arrival forms 

for 2022 (5.6%). Key 

variables used in this 

selection were points 

of entry, months and 

nationality.   

Stakeholders’ consultation  

METHODOLOGY 

Data Entry 

 

Final Report 

Foreign  

Arrival Forms 
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FOREIGN ARRIVALS PROFILE 

Figure 1: Trend of  Foreign Arrivals from 2012 to 2022  

Figure 2: Comparison of Percentage Distribution for Foreign Arrivals by Category of Travel, 2021-2022  

The number of foreign arrivals to Namibia grow by 99.4% in 2022, recording 539,601 in total foreign arrivals as 
compared to 270,644 in 2021. Out of the foreign arrivals to the country, tourist arrivals constituted a 85.4% share of 
the total foreign arrivals which demonstrates the appeal and attractiveness of Namibia as a tourist destination while 
excursionists provided a 12.3% share of the total foreign arrivals which shows that people are interested in 
exploring the country's unique destination offerings. On the other hand, returning residents and Other foreign 

travelers contributed 1.2% and 1.0% to the total foreign arrivals, respectively. 
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WHO VISITED NAMIBIA IN 2022 
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INTERNATIONAL TOURIST ARRIVALS’ PROFILE 

Figure 4: International Tourist Arrivals Growth Rate from 2012 to 2022  

Figure 3: International Tourist Arrivals from 2012 to 2022  

As the tourism sector continues to recover globally from the COVID-19 pandemic, tourist arrivals to Namibia is 
also following the curve pattern indicating a 98.1% increase in arrivals from the total international tourist 

arrivals in 2021.  

In total, 461,027 international tourist arrivals visited Namibia in 2022. This suggests that more people are 
regaining confidence in traveling and exploring new places after they were contained in their immediate 
surroundings due to the travel restrictions in the last two years, and Namibia as a destination is clearly 
benefiting from this trend. This recovery is a good indicator that the country can expect an increased 
economic performance from the tourism sector and its contribution to the national Gross Domestic Product in 

2022 and going forward, all factors being equal. 
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Figure 5: Overseas Tourist Arrivals from 2018 to 2022  

Overseas tourist arrivals grew by 65.9%  in 2022 in comparison to 2021 (70,047) which indicates that  Namib-
ia's tourism sector continue to attract visitors from various parts of the world. Overseas arrivals made up 

44.6% of total tourist arrivals in 2022.   

RECOVERY OF THE OVERSEAS SOURCE MARKETS 

Photo Cred:  Nam visitors—FB 
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TOP TEN TOURIST MARKETS 

As for the African regional market, South Africa, Angola and Zambia took the top three spots of the highest 
African source market contributors to tourist arrivals with a share of 25.4%, 17.8% and 5.4% respectively. As for 
the  Overseas market, Germany, France and United Kingdom were the top three contributors  to tourist arrivals 

with a share of 13.6%, 3.8% and 2.8% respectively. 

It is worth to note that the top ten tourist markets accounts for 80% of total tourist arrivals in 2022 tourism season. 

Figure 6: Top Ten Tourist Markets, 2022 

Photo Cred:  Nam visitors—FB 
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TOURIST ARRIVALS BY REGION 

Figure 8: Proportion of Tourist Arrivals from Africa and Overseas Markets since 2018 to 2022  

All global regional markets observed growth from the previous year(2021). The African market grew by 57.0% 
which demonstrates the appeal of Destination Namibia to neighboring countries and the Africa region as a 
whole. In addition, the European, Americas, Asian and other markets more than doubled their contribution to 

the total tourist arrivals in the Country in 2022 as compared to 2021 arrivals.  

The growth indicates an increasing demand for Namibia's eco-tourism, natural appeal for wildlife viewing, 

scenic excursions, variety of cuisines, world heritage sites, culture  and warm hospitality of the people.  

Figure 7: Tourist Arrivals by Global Region from 2018 to 2022  
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Figure 9: Proportion of Tourist Arrivals from Germany since 2018 to 2022 

Photo Cred:  MEFT website 
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TOURIST ARRIVALS BY PURPOSE OF VISIT 

Figure 10: Comparison of Tourist Arrivals by Purpose of Visit, 2021-2022 

A majority of 48.6% of the total tourist arrivals (461,027) visited the country for holiday purposes. This in itself 
indicates that the country's tourism product still remains attractive for vacation and holiday purposes. Tourists 
who came to visit friends and relatives are 31.4% of total tourist arrivals. This again shows the importance of 
personal connections in the tourism sector and through them visitors still enjoy their earned vacations in the 
country. On the other hand, 15.2% of the total arrivals came for business purposes. The latter, indicates that 
the country offers opportunities for business tourism (MICE), business networking, conferences, and 
conducting business meetings. The remaining 4.8% came for other purposes which highlights the flexibility 
and appeal of Namibia as a destination for many reasons. 

Figure 11: Proportion of Tourist Arrivals by Regions and Purpose of Visit, 2022 
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Figure 12 a): Overall Ranking of Top Ten Holiday Tourist Markets, 2022 

Photo Cred:  MEFT web 
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TOP TEN OVERSEAS TOURIST BY PURPOSE OF VISIT 

Figure 12 b): Top Ten Overseas Holiday Tourist Markets, 2022 

Figure 12 c): Top Ten Overseas Business Tourist Markets, 2022 
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INTENDED LENGTH OF STAY 

The annual average intended length of stay for all tourists in Namibia in 2022 was 16 nights, which is less 
than the 24 nights average length of stay for tourists in 2021.  A high percentage of tourists (29.0%) 
intended to stay for an average of 8-14 nights, followed by 23.9% of tourists who intended to stay for an 
average of 4-7 nights. This indicates that many visitors were eager to spend a considerable amount of time 

exploring and immersing themselves in Namibia's tourism product offering. 

Figure 13 a) : Average Night Spent by Tourists, 2018 – 2022 

Figure 13 b): Tourist Arrivals by Night Spent, 2022 
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TOURISTS’ GENDER PROFILE 

Figure 14 a): Proportion of Tourists Gender Distribution, 2022 

Figure 14 b): Proportion of Tourists Gender Distribution by Regions, 2022 

Namibia received more male tourists at 59.2% of overall tourist arrivals and 40.8% females in 2022 . The 

above trend has been the case ever since. 

It is further noticeable that international tourist arrivals from the Asian regional market were split as follows, 
68.5% males and 31.5% females. This indicates a specific demographic preference for males to explore 

Namibia.  
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TOURISTS AGE PROFILE 

Figure 15 a): Comparison of Tourist Age Group, 2021-2022 

Most tourists who visited the country during the reporting period were aged between 30-39 years, a 
representation of 22.2% of total arrivals. This suggests that individuals in this age group find Namibia more 
appealing, possibly due to its diverse range of tourism activities, adventure excursions, and other attractions that 
cater for various individual, family and group interests. On the other hand, tourists between 40-49 years old 
represented 20.2%, age group 50-59 representing 18.3%, followed by age group 60+ at 18.1%, whilst those 
between 20-29 and 0 -19 years age group were 13.3% and 7.9% of total tourist arrivals respectively.  

Figure  15 b): Tourist Age Group by Regions, 2022 
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TOURIST POINTS  OF ENTRY 

Hosea Kutako International Airport remains the primary point of entry for air travelers, with tourists arriving 
through this airport reached 44.1% of the total tourist arrivals in 2022. This suggests that this airport serves 
as a major gateway for international visitors.  In addition, the north-eastern and southern border posts also 
play a significant role as entry and exit point for tourists, with 23.0% and 22.3% of total arrivals respectively. 
These border posts connect Namibia with neighboring countries, making it convenient for travelers to 
explore the country by land. A relatively low number of tourist arrivals was observed at Walvis Bay and 
Lüderitz harbors, with less than 0.01% of arrivals. This could be due to various factors, such as the limited 

number of cruise ships docking at these ports or alternatively tourists prefer other modes of transportation.  

Table 1: Comparison of Tourist Arrivals by Points of Entry, 2021-2022 

Photo Cred: MEFT 

Photo Cred:  Roy van der Merwe 
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TOURISTS MODE OF TRAVEL 

Figure 16 a): Comparison of Tourist Arrivals by Mode of Travel, 2021-2022 

Figure  16 b): Tourist Arrivals by Regions and Mode of Travel, 2022 

Tourists who arrived by road (through land borders) accounted for 53.5% of the total tourists arrivals.  This 
indicates that a significant portion of visitors choose to journey to Namibia by land or road, possibly taking 
advantage of the country's best road network systems and quality of roads, the proximity to neighboring 
countries like South Africa, Botswana and Zambia ,but equally an opportunity to the visitors to explore the 
Southern African region by road trips, overland adventures, Camping expeditions. Those who  arrived by air 
(airports) accounted for 46.5% of total tourist arrivals mainly those who reside far away from Namibia, allowing 
them to reach their destination for holiday (Namibia) efficiently by  air. Tourist arrivals from the African markets 

constituted 77.7% of all arrivals by road while 84.2% of the European travelers came by air. 
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Figure  17: Tourist Arrivals by Airlines, 2022 

Eurowings Discover and Airlink airlines emerged as the first and second largest air carriers of international air 
arrivals. Eurowings Discover accounting for the largest share of 38.4% and Airlink following closely behind with 
33.6% of total air arrivals. Ethiopian airline also made a substantial contribution, bringing in 14.2% of total 
tourist arrivals by air. It's worth noting that Fly Namibia accounted for 1.3% of the total tourist arrivals in 2022. 
While this may represent a smaller share, every airline plays a part in facilitating travel to Namibia and providing 

increased flight seat availability. 

TRAVEL BY AIRLINE 

Photo Cred:  NTB Web 
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TOURISTS SEASONALITY OF TRAVEL 

Figure 18 a): Tourist Arrivals by Months, 2022 

Figure 18 b): Tourist Arrivals by Seasonality, 2022 

The season from September to December emerged as the new peak period for international tourists post 
Covid-19 with 53.1% of total arrivals. This is mainly due to holiday breaks or vacations in many source markets 
during that time, and possibly also some specific events and attractions were happening in Namibia during that 

period.  

Alternatively, 10.8% of total international tourists arrived during January to April of 2022. Examining the 
monthly arrivals with specific market in mind, it is noted that a high number of tourists from the African market 
visited Namibia in September and December period, contributing 13.2% and 15.1% respectively to the total 
arrivals. On the other hand, a high number of European tourists arrived during August (22.3%) to October 

(20.0%) whilst the Asian markets were noticeable during September (22.6%) and October (17.4%) months. 



 

21 
Tourist  Statistical Report 2022| Ministry of Environment , Forestry and Tourism 

As the global travel and tourism industry continue to recover from the impacts of COVID-19 pandemic, the 
Namibian tourism sector is also experiencing gradual recovery in the tourism arrival numbers and the 
sectors’ contribution to the GDP. A remarkable 98.1% increase in tourist arrivals in 2022, compared to 2021, 
showcases the resilience and appeal of Namibia as a holiday and business destination to many global 
travellers. The growth in this year can be attributed to the lifting of travel restrictions and the gradual 
relaxation of travel bans by many countries, ease access to the country, effort of various stakeholders’ in 
promoting the Destination Namibia, the prominence of the country’s Brand at global stage, etc. As more 
countries reopen their borders, travel becomes more easy and this creates opportunities for tourists to 

explore what Namibia has to offer.  

 

The implementation of the country’s Tourism Sector Recovery Plan by the Ministry with the support of the 
private sector and other O/M/As, aimed at mitigating the effects of COVID-19, is one of the many factors that 
contributed to the restoration of international travelers’ confidence in the country and thus leading to an 

increase of tourist arrivals in the country in 2022.  

 

The Ministry will continue to pursue the transformation of the statistics compilation process from the manual 
collection of data to a digitalized process. This will only be achieved with the support and collaboration of 

stakeholders, donor agencies, private sector, O/MA’s, etc. 

 

Finally, Namibia will continue to prioritize the safety of visitors to the country and implement best sustainable 

tourism practices in the tourism sector.  

CONCLUSION  

Photo Cred: MEFT 

Photo Cred:  Roy van der Merwe 
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Table 5: Tourist Arrivals by Country of Residence and Sex, 2022 
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NOTES 
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Photo Cred:  Roy van der Merwe 
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